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Seasons Magazines are part of Seasons Media. They are 
local, lifestyle magazines direct-mailed to over 30,000 

of the most desirable households for advertisers seeking 
an affluent, upscale target audience, focusing on what 

is important in each community, with its unique and 
engaging content. From the hills of Litchfield County to the 
shoreline of Connecticut and New Haven, Seasons Media 
brings eye-catching visual appeal, articles and essays with 

local flavor, sophisticated editorial and an extraordinary 
shelf life to the most desirable households in the state.

SEASONS OF THE FARMINGTON VALLEY

SEASONS OF GLASTONBURY

SEASONS OF NEW HAVEN

SEASONS OF THE NORTHWEST HILLS 

SEASONS OF THE SHORELINE

SEASONS OF WEST HARTFORD



Social Media & Email
Digital Impressions

Large following across wide range 
of social media platforms and 

direct marketing email

Seasons AT HOME
Television Show
Season AT HOME 

television show on WTNH 
premiers this March

Seasons Events
Networking and community 

events with influencer presence 
and unique sponsorship 

opportunities

MULTI-MEDIA EXPERIENCE
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SeasonsMagazines.comDirect Mailed Print Magazine
Sponsored Content/Advertorials

Perforated Inserts
Local lifestyle content across 

desktop and mobile web
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NEW HAVEN
NEW HAVEN

Quarterly print publication with award-winning 
design, layout, photography and writing

AT HOME
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Seasons readers are affluent homeowners with true 
purchasing power. They care deeply about their 
homes, their health and their future, while enjoying 
‘the good life.’ 

Stay top of mind with our highly-engaged audience 
looking for your products and services in the 
pages of Seasons Magazines. 

OUR READERS ARE YOUR BUYERS
Engaged Readers

• 74% keep Seasons Magazines for three      
weeks or more

• 41% keep Seasons for more than one month
• 50% of Seasons readers FREQUENTLY 

PURCHASE Products or services from ads in 
Seasons Magazines

FARMINGTON VALLEY  •  GLASTONBURY  •  NEW HAVEN  •  NORTHWEST HILLS  •  SHORELINE  •  WEST HARTFORD



Let’s talk about how our readers can become 
your best customers. 

Doreen Chudoba
Marketing & Sales Executive

203-494-4654
doreen@seasonsmagazines.com

97% have 
attended 

college

65% are 
female 
readers

$202K 
average 

HHI income

53 
average 

age

SOURCE: 
Circulation Verification 

Council, June 2020 

24% have 
Master’s 
Degrees

Seasons readers are educated, high-Income homeowners:

PURCHASING POWER
In the next twelve months, Seasons readers plan to spend 
on their homes, their health, their futures, and themselves.

Keeping their families healthy:

• 56%  plan to purchase medical and physician services
• 53% plan to make purchases relating to health clubs and 

exercise classes
• 56% plan to use a pharmacist or prescription services
• Nearly one third plan to purchase veterinarian services 

or pet supplies

Planning for their future:

• Nearly half (46%) expect to use a financial planner for 
investment and retirement options

• 42% plan to use a tax advisor or tax services

 

Improving and updating their homes:

• 62% will spend on furniture and home furnishings
• 42% will need home improvements or home 

improvement supplies
• 64% plan to purchase lawn and garden supplies
• Over one third plan to use lawn care services such as 

maintenance and landscaping
• Over half (52%) plan to use cleaning services such as 

carpet cleaning, air duct cleaning and home cleaning
• Nearly 40% will need home heating and air conditioning 

services or new equipment
• 28% plan to purchase major home appliances

Enjoying the good life

• One in three readers plan 
to purchase a new or used 
automobile, truck or SUV

• Over half (55%) plan to 
vacation and travel

• 84% will spend on dining and 
entertainment

• 75% plan to purchase 
women’s apparel

• 56% plan to purchase men’s 
apparel



Seasons Magazines have won over SIXTY 
Connecticut Society of Professional Journalism Awards over the past 

four years making Seasons Magazines the most recognized 
magazine group in the entire state.

THE GOLD STANDARD IN MAGAZINE PUBLISHING

M AGA Z INES
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Aging Well
The UConn Center on Aging helps patients preserve 

function and well-being

By JAMES BATTAGLIO  /  Photography by CONNECTICUT HEADSHOTS

ALL FOR ONE: Among the medical professionals collaborating at the UConn Center on Aging are, from left, 
Dr. Patrick P. Coll, Dr. Lavern A. Wright, Dr. Yazeed S. Maghaydah, and Dr. George A. Kuchel.

M
ention the word “aging” to most 
people and it conjures up thoughts 
of aches, pains, diseases, and a 
reduced quality of life. 

Though many older adults live 
happy and fulfilling lives, medical 

illness and associated disability become more common 
with increasing age. But as the thousands of elderly 
patients from Connecticut and neighboring states who 
have entrusted their physical and mental well-being 
to geriatricians at the UConn Center on Aging have 
learned, the negatives that come with aging can be well 
managed with the right medical care, allowing people 
to find more enjoyment and fulfillment in their senior 
years.

Geriatric medicine, which began in the United 
Kingdom, emerged as a field in this country in the 1980s, 
around the time that the UConn Center on Aging 
was established, making it one of the first and largest 
multidisciplinary centers of its kind in the country. 

Focusing on treating patients with kindness and 
compassion, listening to their concerns and involving 
them in their own care, the center’s team of board-certified 
geriatricians provides comprehensive, individualized 
care for aging adults. These physicians “consider the 
full picture of each patient’s medical, social, family, and 
psychological needs and help coordinate the services that 
are needed to lead a healthy, fulfilling life,” notes the 
center’s website.

The center also operates a nationally recognized, 
interdisciplinary research program aimed at minimizing 
or preventing disability in older adults and finding better 
ways to preserve patients’ physical and cognitive function.

George A. Kuchel, M.D., FRCP, AGSF, director of 
the center, points out that people “don’t all age the same 
way.” So while the bulk of the center’s patients are well 

over age 65 – six of every eight patients are over age 85, 
many are in their 90s, and still others have passed 100 – 
there are younger adults with medical and psychological 
needs who also qualify for this care.

Patrick Coll, M.D., a geriatric specialist at the center, 
says “the signature syndrome for our specialty, which 
we term multiple co-morbidity, involves four or more 
medical conditions that can, at times, impact each other 
and must be measured carefully.” These conditions 
include the most common maladies seen by the center’s 
physicians – memory disorders, hypertension and urinary 
incontinence – as well as mobility issues, falls, frailty, and 
excessive use of medications.

“Co-morbidity and fragility, functionally or mentally, 
are very much at the core of what geriatrics is all about,” 
he adds. “We also know there will never be enough 
geriatricians to take care of the growing number of older 
patients. There are not that many of us nationwide, a 
fact that drives a big part of the center’s mission to do 
research and subsequently educate other [non-geriatric] 
providers on how to take care of older patients.”

The human population has doubled over the past 
50 years, in part because we’re living longer. So it has 
become crucial that the center’s physicians work more 
and more with colleagues in other disciplines to help 
with case co-management and to coordinate care of older 
adults in areas such as orthopedics, cardiology, cancer, 
dementia and memory disorders.

“As the population ages, there’s more need for well-
trained physicians to manage and treat the primary 
care conditions facing the geriatric population 65 years 
and older – primarily for memory loss and dementia 
evaluation, diagnosis and long-term care, and support 
to the patients, their caregivers and families” says Yazeed 
Maghaydah, M.D., FACP, an assistant professor of 
medicine and board-certified internist and geriatrician.
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Thelma Ladeira

Connecticut’s Largest 
Arts-in-Education Non-profit Turns 40

By AMY J. BARRY / Photography by ALLEGRA ANDERSON
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Seasons of NEW HAVEN • SUMMER 201910

NEW HAVEN • PREMIERE SEPT | OCT 2017 NEW HAVEN • PREMIERE SEPT | OCT 20178 9

collectors to finance similar projects.
“If you don’t set an example that 

others can follow, it may not occur to 
many people how gratifying it could be,” 
David Friend says. “Instead of keeping 
their great specimens holed up in some 
home vault, they can share them with the 
public.”

Visitors won’t see rows of 
cases crowded with specimens and 
explanatory text in David Friend Hall, 
but rather, gems and minerals in sleek 
custom cabinets with non-reflective glass 
and custom lighting to showcase each 
piece. Diamond merchant Elihu Yale – 
whose fortune supported the Collegiate 
School of Connecticut, renamed Yale 
College in 1718 – would be impressed.

“It’s even better than I had 
envisioned because of the creative 
artistic sensibilities of museum designer 
Laura Friedman,” Friend says. “It is 
the most spectacular and unforgettable 
mineral hall in the U.S.”

The museum’s collections manager, 
Dr. Stefan Nicolescu, and exhibit 
designer, Laura Friedman, spoke to New 
Haven about the new 2,300-square-foot 
gallery.

David Friend’s exclusive interview about his passion for 
rock collecting at NewHavenmag.com

A R T S  &  C U L T U R E

Imagine Ali Baba -- a character in the 
folk tale, “One Thousand and One 
Arabian Nights,” entering a cave filled 
with glittering gems and sparkling 
minerals illuminated by magical beams 

of light. Today, visitors to David Friend Hall, 
the new permanent gem and mineral gallery at 
the Yale Peabody Museum of Natural History 
in New Haven, can have a similar experience 
without uttering, “Open, Sesame.” 

Ride the elevator to the museum’s 
third floor, turn left and walk toward the 
1,900-pound quartz crystal, which glows (due 
to backlighting) at the gallery entrance. Go 
ahead and touch one of the largest single quartz 
crystals in the world.

David Friend Hall, which opened last 
October to mark the museum’s 150th 
anniversary, contains more than 150 specimens 
on loan from private collections, some never 
before seen by the public. It also includes 
pieces from the museum’s collection -- 
dazzling multi-carat gemstone jewelry and 
seven large-scale mineral specimens that were 
purchased specifically for the gallery, thanks 
to a $4 million gift from David Friend, who 
underwrote the project. Friend, who lives 
in Boston, received his bachelor of science 
degree in engineering and music from Yale 
in 1969 and is the co-founder of Carbonite, a 
data storage company. He likes having the hall 
named for him because it may inspire other 

Yale’s New Rock Stars
Gems and minerals sparkle in David Friend Hall 

in the Peabody Museum.

by VALERIE A. RUSSO  /  photography by AMBER JONES PHOTOGRAPHY 

Photo on left: This 3,300-pound lime-
green fluorite with quartz measures 
5 feet by 4 feet. Photo above: Yale 
Peabody Museum of Natural History.
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I N N O V A T I O N

More on efforts to stem flooding at SeasonsofNewHaven.com

Safe Haven
City planners surge ahead with 

efforts to stem flooding.

by THERESA SULLIVAN BARGER  /  photography by TONY BACEWICZ

PHOTO ABOVE: As part of the City of New Haven’s plan to create a “living shoreline” along East Shore Park, plans call for encouraging native grasses to provide a 
natural method for preventing erosion while also allowing public enjoyment of the park. PHOTOS TO LEFT: Courtesy of the City of New Haven.
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SUNNY SIDE UP: Treat your brunch guests to a tart 
topped with (or without) eggs, plus prosciutto, 
arugula, asparagus, and goat cheese.

Farm-to-Table Favorites

You could pretty much consider me a bear 
in the wintertime. I don’t hibernate, 
but I eat like I need to build up a thick 

layer of fat to survive the cold, harsh months in 
Connecticut’s tundra. I stuff my body with one 
warm, hearty meal after the next and don’t even 
think about excessive calories because aren’t those 
what oversized sweaters and puffy down coats are 
meant to hide?

Alas, there comes a point every winter when 
I wake up to reality. My body has had enough. I 
crave brightness. I crave acidity. I crave all things 
green that grow from the ground. Conveniently, 
this is around the same time that local farms start 
promoting their CSAs (many Seasons readers hold 
shares in Community Supported Agriculture 
programs, entitling them to a weekly allotment of 
crops). This is wonderful timing: I can sign up to 
buy a bunch of light, bright, healthy foods weeks 
before they actually start growing. Consequently, 
before I’ve nibbled a carrot, I feel I’m doing 
something to combat the layer of insulation I’ve 
accrued in my warm apartment. 

By June, I’m already three weeks into my 
CSA, and I’m inundated with veggies. My counter 
is covered in asparagus. I have enough arugula to 
feed a football team. If I eat one more carrot, I will 
likely turn orange. 

There’s always that point in the CSA season 
when it’s hard to know what to do with the 
latest haul. That’s when I turn to three trusty 
recipes. The tart is good for times when you want 
something substantial, while the hummus makes 
a quick and easy snack, and the salad is perfect on 
days when you can’t even think about steaming 
another vegetable.

Farms are currently accepting sign-ups for 
their CSAs. Find a complete list of CSAs in the 
state at cteatsout.com/blog/csa-in-connecticut. 

Alycia Chrosniak is the founder of CTEatsOut.com, 
your guide to the best eats in the state. In addition to 
being a Seasons contributor, she also writes about food 
and travel for publications such as Travel + Leisure 
and Food52.

Turn your latest haul from the farm into a savory tart, 
homemade hummus, and a seasonal salad.

Written and Photographed by Alycia Chrosniak

DIP IN: Purée peas 
or beets in a food 
processor for vibrant-
toned veggie hummus.

DELICIOUS
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Foot and ankle specialist Dr. Christina Kabbash, a 
member of the surgical team at the Connecticut Sports 
Medicine Institute at Saint Francis Hospital and 

Medical Center, serves a sizeable triathlete population: These 
runner/swimmer/bikers make up about 20 percent of her 
practice. An elite athlete herself, Dr. Kabbash is very familiar 
with the demands — and the occasional tribulations — of 
training for these punishing events. 

The orthopedist trains rigorously, averaging between 12 
and 14 hours per week. It’s not unusual for her to bike 35 
miles — with a 6-mile “cool down” — in the early morning 
hours before work. “I have the time because I am an empty-
nester,” says the mother of two and stepmom of three. 

The physician qualified for the nationals last year in the 
Olympic distance category (which includes a .9-mile swim, 
a 26-mile bike ride, and a 6.2-mile run), and is on track for 
making her three-year goal of doing the Ironman, which is 
considered by many to be the most difficult one-day sporting 
event in the world. 

One of the benefits of treating athletes, Dr. Kabbash 
says, is that they tend to be fairly compliant, because they are 
motivated to get back to their sports. In fact, she says, this 
applies to most orthopedic patients:  “They know what it’s 
like to be broken, and they would like to get back to their 
pre-injury functional status.”

Fighting Tropical Diseases, Battling Broken Bones
Dr. Kabbash didn’t always aspire to be an orthopedist. 

Her initial plan was to join the CDC (Centers for Disease 
Control and Prevention), travel the world, and fight tropical 
diseases. She pursued a Master of Public Health and a 
medical degree simultaneously, both at Columbia University 
in New York City. In order to obtain research experience, 
she worked in a lab investigating possible cures to bacterial 
infections, and became so captivated by the research that 
she enrolled in the school’s MD/PhD program. She recalls 
donning a “spacesuit” while handling the life-threatening 
tuberculin bacteria, and says she and her colleagues actually 
found a drug that killed all the drug resistant strains of TB 
tested in the lab by a different mechanism than existing 
antibiotics.  However, “We couldn’t get the industry excited 

about the compound,” she says. Still, she ended up with 
a PhD in Cellular, Molecular and Biophysical studies at 
Columbia University, and her name on three patents. 

Dr. Kabbash met her first husband in college, and 
they married in 1991, during the summer between her first 
and second year of medical school. “We decided to have 
children,” she says, “which meant I would not be traveling 
around the world, living in foreign countries for long periods 
of time and studying tropical diseases.” Instead, during a 
third-year medical school rotation in orthopedics, she fell 
in love with that specialty and switched tracks. “I loved the 
variety of cases, the ability to fix a multitude of problems, 
improving people’s lives, and enjoyed all of the equipment 
and tools available to accomplish this,” Dr. Kabbash says.

Though the Old Saybrook native returned to her home 
state in 2007 to join the Saint Francis Hospital and Medical 
Center staff at Greater Hartford Orthopedic Group, she still 
managed to travel the world, working for a period in Dubai 
while her daughter was studying there, and teaching foot 
and ankle orthopedic courses in destinations as far-flung as 
Australia. She is not only drawn to foot and ankle surgery 
because of its intricate nature, but because of the variety of 
cases. “I can do eight surgeries in a row and none of them 
are the same,” she says. “I also like that I can sit while I 
operate.” Responding to trauma calls at Saint Francis, Dr. 
Kabbash also treats compromised shoulders, wrists, hips and 
other body parts, providing her with an even more diverse 
workload. 

Dr. Kabbash not only shares her expertise on the lower 
extremities with medical residents from the University of 
Connecticut but also at the AO Congress Center in Davos, 
Switzerland, where she periodically instructs orthopedists 
from all over the world.  “I love teaching,” she says, holding 
up a bone-colored plastic resin model of a foot and ankle 
joint. She says she finds foot and ankle surgery fascinating 
because when performing any procedure that alters the 
complex physiology of the foot, with its myriad bones and 
joints, the surgeon has to make sure that the foot remains 
balanced in order for it to be functional and pain free. 
“There’s a lot of thought involved,” she says.

Dr. Christina Kabbash

Written by Lori Miller Kase
Photography by Seshu Photography

POSITIVE STEPS: Dr. Christina 
Kabbash, a foot and ankle 
specialist at Saint Francis Hospital 
and Medical Center, as well as an 
elite athlete, relishes the depth 
and breadth of her specialty. “I 
can do eight surgeries in a row 
and none of them are the same,” 
she says.

HEALTH & WELLNESS

The Society of
Professional Journalists



M AGA Z INES

   EASONSS

YEAR		  ISSUE		  AD DEADLINE		  IN HOME WEEK OF

2021		  Spring	 March 2		  April 5
2021 		  Summer	 June 2			  June 22
2021 		  Autumn	 September 2	 October 5
2021 		  Winter	 November 2 	 November 29

S
O F  W E S T  H A R T F O R D ™

SUMMER 2020:  Golfer Ken Green  |   Cooking with Kids  |   Connecticut Artists   |   Summer Car Rides

SU
M

M
ER

 20
20

   EASONS

SEA
SO

N
S of W

EST HA
RTFO

RD
 

   EASONSS
O F  G L A S T O N B U R Y ™

SEA
SO

N
S of G

LA
STO

N
BURY 

SU
M

M
ER

 20
20

SUMMER 2020:  Golfer Ken Green  |   Cooking with Kids  |   Connecticut Artists   |   Summer Car Rides

   EASONSS
O F  T H E  S H O R E L I N E ™

SEA
SO

N
S of THE SHO

RELIN
E 

SU
M

M
ER

 20
20

SUMMER 2020:  Golfer Ken Green  |   Cooking with Kids  |   Connecticut Artists   |   Summer Car Rides

S   EASONS
O F  T H E  N O R T H W E S T  H I L L S ™

SUMMER 2020:  Golfer Ken Green  |   Cooking with Kids  |   Connecticut Artists   |   Summer Car Rides

SU
M

M
ER

 20
20

SEA
SO

N
S of THE N

O
RTHW

EST HILLS 

   EASONSS
O F  T H E  F A R M I N G T O N  VA L L E Y™

SU
M

M
ER

 20
20

SEA
SO

N
S of THE FA

RM
IN

GTO
N

 VA
LLEY 

SUMMER 2020:  Golfer Ken Green  |   Cooking with Kids  |   Connecticut Artists   |   Summer Car Rides

AUTUMN 2020

NEW HAVEN
SEASONS of

S
E

A
S

O
N

S
 O

F N
E

W
 H

A
V

E
N NEW HAVEN

SUCCESS ON TAP
ALISA BOWENS-MERCADO IS A 

BREWING PIONEER
FUR-EVER FRIENDS

WHAT TO KNOW BEFORE 
ADOPTING A PET

LOVE CONQUERS ALL
WEDDINGS IN THE AGE

OF COVIDA
U

TU
M

N
 2

0
2

0

Seasons of the 
Farmington Valley

Seasons of 
Glastonbury

Seasons of the 
Shoreline

Seasons of the 
Northwest Hills

Seasons of
West Hartford

Seasons of 
New Haven

    
     

    AD SIZE
		                       

 DIMENSIONS
		                    	             

   							                                            

Quarter Page	 3.375” x 4.875” vertical	    		

Half Page		  7” x 4.875” horizontal	    					   
		
Full Page		  8.75” x 11.125” (with bleed)	    	

Prime Full Page	 8.75” x 11.125” (with bleed)	    	
   			   8.75” x 8.75” (back cover)	    	

DIMENSIONS & SPECS

2021 AD DEADLINES

Ad deadlines subject to change



Get ready for a show that discovers new ideas for 
renovations, ways to keep loved ones safe, style 
inspiration, decor trends, family recipes and so 
much more with ‘Seasons AT HOME’ … a show that 
highlights all the ways we make a house, a home.

Seasons Media is proud to 
announce Seasons AT HOME 
television show in 2021. Hosted 
by Ashley Kohl, this one-of-a-kind 
show is packed with content 
offering viewers an inside look 
at local companies dedicated to 
improving our homes, our lives, 
our communities and -most 
importantly - our families. 

Network: WTNH

Seasonal Segments:  Full half-hour show runs 4 times 
within the month. Saturdays at 11:00 am in April (Spring), 
June (Summer), October (Fall), and December (Winter).                    
Air dates and times subject to change.

Format: Seasons contributors will be out and about in 
Connecticut with the local people, places and companies that 
are working hard to refresh our homes, our families and our 
lives. This is not a studio show, and will be filmed safely on site 
with owners and staff. 

Bring your brand to life to Connecticut homeowners,       
and be a part of this special multi-media 
experience with Seasons AT HOME.          
Reserve your spot today!

2020 has given “life at home” 
new meaning. Our homes are not 
just where we go to unwind after 
a long day… it’s often where we 
live, work and play. “Seasons At 
Home” television show is going 
to offer more than just helpful 
tips and ideas. It will give viewers 
inspiration and open up a whole 
new world of ideas and ways to 
make life at home more enjoyable. 
It will include a unique perspective 
as it highlights local companies 
and shares how they can help 
with home projects. The 
show’s digital component 
will take a deeper look into 
the story behind these 
businesses. Viewers will 
get to know the owners, 
families and stories behind 
the brand.

See sponsorship opportunities on following page  

A television show that highlights all the ways 
we make a house, a home.

AT HOME
   EASONSS

AT HOME
   EASONSS



Seasons AT HOME Sponsorship Opportunities

TITLE SPONSOR
Exclusive Title Sponsorship of one seasonal 
show in 2021 includes:
• One extended feature (6 – 7 minutes) in show –  

full production included from Seasons Media
• Full show runs 4 times within the month
• Mentions at top and bottom of show
• Two :30 second commercials in show (client 

supplied)
• Recognition in all cross-promotional material 

including Seasons Magazines, all digital and 
social media postings for seasonal the show 

• Exclusive online sponsor for the Seasons AT 
HOME show for 3 months

• Bonus behind-the-scenes company profile 
produced and featured online for 3 months*

• Seasons Magazines Spread: Full page print ad 
plus advertorial page in corresponding seasonal 
issue of Seasons Magazines – all 6 editions 
(Farmington Valley, Glastonbury, New Haven, 
Northwest Hills, Shoreline, West Hartford)

• Seasons Media writes and executes the 
advertorial page with client input

• Media assets given to client for cross-
promotional use

• Industry exclusive sponsor level

PRIME SPONSOR
Prime Sponsorship for one seasonal show in 
2021 includes:
• One feature (4-5 minutes) in show – full 

production included from Seasons Media
• Full show runs 4 times within the month
• Mentions top and bottom of each show
• One :30 second commercial in show (client 

supplied)
• Recognition in all cross-promotional material 

including Seasons Magazines, all digital and 
social media postings for the seasonal show

• Bonus behind-the-scenes company profile 
produced and featured online for 3 months*

• Full page print ad in the seasonal issue of 
Seasons Magazines for 2021 – all 6 editions 
(Farmington Valley, Glastonbury, New Haven, 
Northwest Hills, Shoreline, West Hartford)

• Media assets given to client for cross-
promotional use

Bring your message home to your best 
customers with Seasons AT HOME! 

Contact: Doreen Chudoba
203-494-4654

Doreen@seasonsmagazines.com

TV WITH PRINT, DIGITAL AND SOCIAL MEDIA PACKAGES

   EASONSS
O F  G L A S T O N B U R Y ™

AUTUMN 2017: Walktober Offers Adventure  |   The Renaissance Man  |   Farm-based EntrepreneursAT HOME
   EASONSS

COMMERCIAL 
ADVERTISEMENTS
One :30 second client supplied 
commercial spot in seasonal show 

*Behind-the-scenes 3-5 minute video included at no charge 
with a commitment to all four seasonal shows.



Let’s work together and talk about how to 
make our readers your buyers.

Call or email me today.
Doreen Chudoba: 203-494-4654 
doreen@seasonsmagazines.com

M AGA Z INES

   EASONSS
www.seasonsmagazines.com


