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SEASONS
MEDIA

Seasons Magazines are part of Seasons Media. They
are local, lifestyle magazines direct-mailed to the most
desirable households for advertisers seeking an affluent,
upscale target audience, focusing on what is important in
each community, with its unique and engaging content.
From the hills of Litchfield County to the shoreline of
Connecticut, Seasons Media brings eye-catching visual

appeal, articles and essays with local flavor, sophisticated
editorial and an extraordinary shelf life to the most
desirable households in the state.

SEASONS OF THE FARMINGTON VALLEY
SEASONS OF GLASTONBURY
SEASONS OF SHORELINE
SEASONS OF WEST HARTFORD




SEASONS

MULTI-MEDIA EXPERIENCE

Direct Mailed Print Magazine SeasonsMagazines.com
Sponsored Content/Advertorials Local lifestyle content across
Perforated Inserts desktop and mobile web

Quarterly print publication with award-winning
design, layout, photography and writing

Social Media & Email CT VOICE

Digital Impressions Magazine
Large following across wide range Connecticut's exclusive LGBTQ+
of social media platforms and quarterly magazine launched in 2019
direct marketing email to provide the LGBTQ+ community

with a voice - and a resource filled
with articles, personal stories, trends,
destinations and more!
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FARMINGTON VALLEY ¢ GLASTONBURY ¢ NEW HAVEN & SHORELINE ¢ WEST HARTFORD

OUR READERS ARE YOUR BUYERS

Seasons readers are affluent homeowners with true Engaged Readers
purchasing power. They care deeply about their * 74% keep Seasons Magazines for three
homes, their health and their future, while enjoying weeks or more

‘the good life’ * 41% keep Seasons for more than one month

Stay t £ mind with highl daudi * 50% of Seasons readers FREQUENTLY
Bl N olr NIghiy-engageca audience PURCHASE Products or services from ads in
looking for your products and services in the

pages of Seasons Magazines. Seasons Magazines




Seasons readers are educated, high-lIncome homeowners:
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average average attended Master’s female
age HHI income college Degrees readers
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In the next twelve months, Seasons readers plan to spend : 3 A :
on their homes, their health, their futures, and themselves. = . ﬁ'-‘-ﬁ-

Keeping their families healthy:

* 56% plan to purchase medical and physician services

* 53% plan to make purchases relating to health clubs and
exercise classes

* 56% plan to use a pharmacist or prescription services

* Nearly one third plan to purchase veterinarian services
or pet supplies

Planning for their future:

* Nearly half (46%) expect to use a financial planner for
investment and retirement options
* 42% plan to use a tax advisor or tax services
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Improving and updating their homes:

* 62% will spend on furniture and home furnishings

* 42% will need home improvements or home
improvement supplies

* 64% plan to purchase lawn and garden supplies

* Over one third plan to use lawn care services such as
maintenance and landscaping

* Over half (52%) plan to use cleaning services such as
carpet cleaning, air duct cleaning and home cleaning

* Nearly 40% will need home heating and air conditioning
services or new equipment

* 28% plan to purchase major home appliances

Enjoying the good life

* One in three readers plan
to purchase a new or used
automobile, truck or SUV

* Over half (55%) plan to
vacation and travel

* 84% will spend on dining and
entertainment

* 75% plan to purchase
women'’s apparel

* 56% plan to purchase men's

apparel




THE GOLD STANDARD IN MAGAZINE PUBLISHING

SEASONS (®)

MAGAZINES The Society of

Seasons Magazines have won over SEVENTY
Connecticut Society of Professional Journalism Awards
making Seasons Magazines the most recognized
magazine group in the entire state.

Professional Journalists
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CT’s Pick-Your Own

at You Think

UCONN

HEALTH

Utilizing Advanced
Technology to Assist
with Spine Surgery
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JAIGANTIC STUDIO:
WHERE HEROES RISE




2026
EDITORIAL CALENDAR

SPRING 2026
In Homes: Week of April 14

Special Features: : .

CT Home Refresh and The Gold Standard: Sea_sons of the
Connecticut’s Best Resources for Farmington Valley
Seniors & Their Families

SUMMER 2026

In Homes: Week of June 23

Special Features:
Arts & Entertainment Guide

FALL 2026
In Homes: Week of Oct. 6

Special Features: Seasons of
Glastonbury

What's New in Women's Health,
Fall Arts & Entertainment Guide

WINTER 2026

In Homes: Week of Dec. 1

Special Features:
Special places to travel with the family,
The Connecticut Winter Wellness Guide

IN EVERY ISSUE: Seasons of the
Shoreline
Health & Wellness
Delicious
At Home with Kerri-Lee
In the Spirit
History
Pets

2027 CALENDAR

TO BE DETERMINED Seasons of
West Hartford
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SEASONS 2026 PRODUCTION SCHEDULE

YEAR ISSUE AD DEADLINE IN HOMES

2026 Spring March 13 April 20

2026 Summer  May 18 June 22

2026 Autumn September 10 October 12

2026 Winter October 26 November 30

PRINT DIMENSIONS /SPECS / PRICING

AD SIZE DIMENSIONS
Quarter Page 3.375" x4.875" vertical
Half Page 7" x4.875" horizontal
Full Page 8.75" x 11.125" (with bleed)

Prime Full Page 8.75” x11.125" (with bleed)
8.75" x8.75" (back cover)

A full pageis 8.75"w x 11.125”h including bleed; Live area is 7.75"w x 10.125"”h; Trim size of 8.5"w x 10.875"h
A double spread is 17.265”w x 11.125”h including bleed; Live areais 16.225"w x 10”h; Trim size of 17w x 10.875"h
Single or Multi-Page Advertorial available upon request.

SEASONS
MEDIA

Save your ad file as a high res pdf with fonts embedded and email to:
Jim Tully, jim@seasonsmagazines.com, 860-729-2938

WEBSITE DIGITAL DIMENSIONS / SPECS / $450 PER MONTH

Banner Ads: 729x90 Rectangle 2: 300 x 250
Rectangle 1: 300 x 600 Rectangle 3: 300 x 250
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DIGITAL OPPORTUNITIES

Put your message at the fingertips of thousands of engaged readers
every month and every day through SeasonsMagazines.com.

Premium ad positions available on the SeasonsMagazines.com website.
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Connecticut On the Big And Small
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& Peek [nto the State’s Maovi 1 TW I
SPORTS LATEST PRINT EDITICNS

DELICHOLUS

H The Charcuterie
Craze:
Entertaining
Like a Pro

The Beloved Hartford
Whalers
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Taking the Stage
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www.seasonsmagazines.com

Let’s work together and talk
about how to make our readers
your buyers.

Call or email today.

Jim Tully
860-729-2938
jim@seasonsmagazines.com



